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On behalf of Nordic Alcohol and Drug Policy Network (NordAN) we express our support to the 
draft legislative acts based on measures in the Alcoholic Beverage Consumption Reduction and 
Alcoholism Restriction Action Plan 2012-2014.

There is no doubt, among the scientific community, that alcohol advertising increases alcohol 
consumption especially among young people and children. This is why World Health Organisation 
and World Economic Forum are proposing alcohol advertising bans as one of three best byus to 
tackle harmful alcohol use.

Amendments, that your government is proposing, are developments to the right direction. As you 
well know, there are parties to this matter, that are motivated by their economic interests and that 
oppose to these changes. This is not time for hesitations. This is time for action. Alcohol related 
problems are a burden to both social and economic capacity and data proves this to be true 
especially in all three Baltic countries. 

Nordic countries have a long experience with tackling the same kind of alcohol consumption 
patterns that are familiar to Latvia. Norway and Iceland have total ban on alcohol advertising, 
among other alcohol policy measures, and we see now that they have the lowest alcohol 
consumption levels in Europe. 

It is encouraging to acknowledge that countries in our region are focusing on protecting our youth 
from alcohol advertising, as Finland is about to ban outdoor advertising and same is on the agenda 
for the Estonian government. Lithuania is considering new amendments to the Law on Alcohol 
Control, which would ban all outdoor advertising as well as advertising in print media and internet. 
Finland is also considering a ban for any textual or visual content which is produced by consumers 
or which is intended to be shared by consumers. Estonia is considering banning a lifestyle 
advertising taking example from French Loi Evin law. 

Alcohol industry argues that their right for free market is above the need to implement these 
evidence based alcohol policy measures. But it is also important to remember that in the European 
Union where-ever a product like alcohol is both traded and relevant for health, it becomes important 
to recognize the Treaty’s obligation that “a high level of human health protection shall be ensured in 




